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High growth 
ingredients to know

How to use ingredients to maximize sales
Some of the biggest beneficiaries of these ingredient trends are new brands or brands launching new 
products in the health and wellness space. However, they still need to make sure they are transparent about 
their ingredients and use them in their sales and marketing materials.

By tracking sales and search trends on an ingredient-level, you can better understand changing consumer 
interests and better market your products. You may already have the ingredients they’re seeking, but aren’t 
doing enough to inform them that it is the case.

Luckily, tracking these attributes and trends has never been easier thanks to NielsenIQ Total Wellness.

Today’s consumers are more health-conscious 
than ever

This trend is continuing to grow and is having a major impact on the sales 
of products containing certain ingredients that fit their dietary needs 
and restrictions. 

Are you doing enough to capitalize on this shift?

High growth ingredients make all the difference
Ingredients that are intrinsically tied to health and wellness trends are becoming more sought-after each year 
and provide CPG brands with a simple tool to increase revenue.

For example, did you know that sales of products with turmeric as an ingredient 
grew +24% in the past two years? Or that sales of products with ginger as an 
ingredient grew +25% in that same period?

By utilizing these ingredients, you can hit the sweet spot of high growth and rapid category expansion.

To learn more about NielsenIQ Wellness reports and the Total Wellness 
tool, speak to one of our team members today!

Did you know 
200 million+ consumers 
adhere to a diet or 
healthy eating program?
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